
 

McKinsey report on retailing trends in emerging
economies

McKinsey has released a report entitled 'From oxcart to Wal-Mart', which highlights that to get products to customers in
emerging markets, global manufacturers need strategies for navigating both the traditional and the modern retail
landscapes. The report references South Africa and its retailing strategies. View the report here.

 
For more, visit: https://www.bizcommunity.com
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